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Rebuild, Grow, Ignite..

• Three-year plan to rebuild, grow and Ignite recruitment

• Key role variable print played in the overall multi-channel 
marketing strategy

• Choosing the right partner

• Results



Rebuild ..
Three-year plan to rebuild, grow and transform recruitment

Targeted sophomores, juniors and seniors



Rebuild ..
Three-year plan to rebuild, grow and transform recruitment

Targeted sophomores: Brand, Value and Awareness
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Grow ..
Three-year plan to rebuild, grow and transform recruitment

Targeted Juniors: Value, Awareness, Positioning and Cultivation
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Ignite..
Three-year plan to rebuild, grow and transform recruitment

Targeted Seniors: Cultivation, Conversion, Yield and Melt
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Choosing The Right Partner..
Three-year plan to rebuild, grow and transform recruitment
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Three-year plan to rebuild, grow and transform recruitment

Targeted sophomores, juniors and seniors



Rebuild, Grow, Ignite.. Results Fall 2018
Three-year plan to rebuild, grow and transform recruitment

• 291 new students in 2018 a 53% increase over 2017

• 48% start rate in 2018 increased by 17% over 2017

• 589 personalized campus interview/visits increased 49% over 2017

• 643 total applications in 2018 (in 8 months) increase by 23% over 
2017

• Freshmen enrollment up nearly 50% in 2018 making it the largest 
freshmen class in 5 years

• 12 out of 16 programs grew enrollment in 2018

• 118% in new students in the pro-pilot program, and the flight portion 
at capacity in 2018

• On-Campus living increased by 32% in 2018
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